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	WEEK 3 ASSIGNMENT
Audience Analysis Profile
MIB1302: English Communication Skills for International Business



	Assignment Type
	Due Date
	Total Points

	Group Work (4-5 members)
	Friday 13th March 2026
	20 points



Assignment Overview
In this assignment, you will conduct a systematic audience analysis for a real business presentation scenario. This exercise develops your ability to apply the AUDIENCE framework and cultural adaptation strategies covered in Week 3, which are foundational skills for any international business communicator.

You will select a business presentation scenario, identify two distinct audience groups, analyze both audiences using the AUDIENCE framework, and propose concrete adaptations for the international audience.

What You Will Practice
1. Applying the AUDIENCE framework systematically to real business scenarios
1. Identifying how Hofstede's cultural dimensions affect communication expectations
1. Proposing specific, evidence-based content and delivery adaptations
1. Demonstrating understanding of high-context vs. low-context communication differences


Step 1: Choose Your Business Scenario
Select ONE of the following business presentation scenarios, or propose your own (instructor approval required):

	Option
	Scenario Description

	A
	A South Korean consumer electronics company (e.g., a new smart home product) presenting to international retail buyers at a trade expo in Dubai, UAE

	B
	An Indian fintech startup pitching a cross-border payment platform to a venture capital firm based in London, UK

	C
	A Brazilian e-commerce company presenting a distribution partnership proposal to potential German logistics partners

	D
	A Thai manufacturing company presenting a sustainability (ESG) progress report to executives from their Japanese parent company

	E
	Your own scenario: A business presentation you are likely to give in your future career (describe briefly)



Your chosen scenario (circle the option or describe your own):
	 

	 




Student Information

	Members’ Name:
	 



	Members’ ID:
	 



	Chosen Scenario:
	 



	International Audience Country / Culture:
	 




Part A: Audience Analysis Using the AUDIENCE Framework
(12 points)
	Cultural Self-Awareness Tip: Know Your Own Baseline
Every presenter carries cultural assumptions that feel 'natural' but may be unfamiliar to an international audience. Before analyzing others, reflect on your own defaults:
1. What communication style do you naturally use — direct or indirect? Formal or informal?
1. How much relationship-building do you expect before getting to business?
1. How do you show respect to senior or authority figures in a presentation setting?
1. Use the Hofstede Country Comparison Tool to look up your own country's scores as a reference point.



Complete the table below for BOTH audience groups. Be specific and use evidence from the course content (Hofstede dimensions, high/low context, etc.) to support your analysis.

	
	Audience A (Familiar)
	Audience B (International)

	Audience Name / Group
	(e.g., Home-country Executive Board / Domestic Management Team)
	(e.g., International Corporate Partners / Overseas Investors)

	Country / Culture
	 
	 

	Relevant Hofstede Dimension(s)
	 
	 

	High-Context or Low-Context?
	 
	 



Now complete the full AUDIENCE analysis for both groups:

	DIMENSION
	Audience A: Analysis
	Audience B: Analysis

	A - Age & Demographics
	 
 
 
 
	 
 
 
 

	U - Understanding
	 
 
 
	 
 
 

	D - Decision Makers
	 
 
 
	 
 
 

	I - Interests
	 
 
 
	 
 
 

	E - Expectations
	 
 
 
	 
 
 

	N - Needs
	 
 
 
	 
 
 

	C - Cultural Background
	 
 
 
 
 
	 
 
 
 
 

	E - Emotional State
	 
 
 
	 
 
 




Part B: Cultural Sensitivity & Ethical Adaptation Plan
(8 points)
This section assesses professional communication ethics and cultural sensitivity. Every professional presenter — regardless of nationality — carries cultural communication defaults. Your task is to reflect on how your Audience A's cultural context differs from Audience B's, and demonstrate cultural awareness and ethical judgment by identifying AT LEAST FIVE (5) specific adaptations for the international audience. Reference Hofstede dimensions, high/low-context communication, or other cultural concepts to explain WHY each adaptation is needed.

Example of a WEAK adaptation: 'I would use more formal language.'
Example of a STRONG adaptation: 'My Audience A (Korean executives, PDI=60, high-context) expects a relationship-building opening and formal address. For Audience B (German clients, PDI=35, low-context), I would remove the relationship opening and lead with the data and agenda within the first 60 seconds — because German business culture values directness and precision above social preamble.'

	Adaptation Category
	Specific Adaptation You Would Make for Audience B

	Power Distance Adaptation 
	 
 
 

	Individualism vs. Collectivism Adaptation 
	 
 
 

	High/Low Context Communication Adaptation 
	 
 
 

	Uncertainty Avoidance or Long-Term Orientation Adaptation
	 
 
 

	Professional Ethics & Cultural Respect Consideration 
	 
 
 




Part C: Reflection (Bonus - up to 2 points)
Answer ONE of the following reflection questions in 3-5 sentences:

1. Describe a real or hypothetical situation where a presenter failed because they did not analyze their audience. What specific mistake did they make and what should they have done instead?
1. Think about your own cultural background. Which THREE aspects of your natural communication style are most likely to be misunderstood by an audience from a different culture? How would you consciously adapt each one?
1. How does understanding your OWN cultural defaults make you a more effective and ethical international business communicator? Use at least two specific examples from the Week 3 content.
1. Which Hofstede dimension do you find most challenging to adapt for when presenting to an international audience? Why, and what specific strategies would you use to bridge that cultural gap?

Your reflection:
	 

	 

	 

	 

	 

	 




Scoring Rubric

	Criterion
	Excellent (Full Marks)
	Satisfactory (Partial)
	Points

	Part A: AUDIENCE Framework Completion 
	All 8 dimensions completed for BOTH audiences with specific, well-reasoned analysis. Cultural dimensions (Hofstede, context level) correctly identified and applied.
	Most dimensions completed with some analysis. Some cultural references present but may lack depth or accuracy.
	12

	Part B: Cultural Sensitivity Adaptation Plan 
	5+ specific culturally-grounded adaptations with clear reference to Hofstede dimensions or context level. Each explains the cultural or ethical rationale behind the change.
	3-4 adaptations provided; some cultural grounding present but may not reference specific dimensions or ethical implications.
	8

	Part C: Reflection (Bonus)
	Thoughtful, specific reflection with clear connection to course content. Shows critical thinking beyond memorized definitions.
	Reflection is present but may be vague or simply restate course content without personal analysis.
	+2



	Score
	18-20 (A)
	14-17 (B)
	10-13 (C)
	Below 10 (D/F)

	Performance
	Excellent — analysis is thorough and culturally sophisticated
	Good — solid analysis with minor gaps in cultural specificity
	Satisfactory — basic analysis completed but lacks depth
	Incomplete — significant sections missing or very superficial




Submission Instructions
1. Complete this form digitally (type directly into this document) or print and handwrite your answers
1. Submit via my email: nalin.si@ssru.ac.th by Friday 13th March 2026
1. Assignments submitted after 13-03-2026 will lose 2 points per day late
1. You may reference the Week 3 lecture notes, slides, and the Hofstede Country Comparison Tool (hofstede-insights.com)
1. [bookmark: _GoBack]This is a group assignment with 4-5 members per group.

Quick Reference: Hofstede Dimension Scores (Selected Countries)
	Country
	PDI
	IDV
	UAI
	LTO
	Context

	China
	80
	20
	30
	87
	High

	South Korea
	60
	18
	85
	100
	High

	Japan
	54
	46
	92
	88
	High

	India
	77
	48
	40
	51
	High

	Brazil
	69
	38
	76
	44
	High

	Thailand
	64
	20
	64
	32
	High

	USA
	40
	91
	46
	26
	Low

	Germany
	35
	67
	65
	83
	Low

	Australia
	36
	90
	51
	21
	Low

	UK
	35
	89
	35
	51
	Low


PDI = Power Distance  |  IDV = Individualism  |  UAI = Uncertainty Avoidance  |  LTO = Long-Term Orientation
Full country comparison: www.hofstede-insights.com/country-comparison/
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